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M2 Marketing del'lnnovation (M1)

Master's degree

Specialisations Marketing | Innovation, Enterprise and Society
Enrolment type

Formation en apprentissage

Language(s) of instruction

French
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Débouchés

Career prospects

Assistant Product M anager
Assistant marketing

Assistant chef de publicité

Resear ch officer

Marketing / Communication Officer
Product M anager

Admission
Capacity
Available Places

20

Période(s) de candidature

Inception Platform

From 02/03/2026 to 07/04/2026
Supporting documents

Compulsory supporting documents

Motivation letter.

Mini dissertation.

Describe an innovation launched in 2025 that has particularly impressed you, and justify your choice
(maximum of 3 pages)

All transcripts of the years/ semesters validated since the high school diploma at the date of application.

Curriculum Vitae.



Additional supporting documents

Certificate of English level.
VAP file (obligatory for all persons requesting a valuation of the assets to enter the diploma).

Supporting documents :

- Residence permit stating the country of residence of the first country
- Or receipt of request stating the country of first asylum

- Or document from the UNHCR granting refugee status

- Or receipt of refugee status request delivered in France

- Or residence permit stating the refugee status delivered in France

- Or document stating subsidiary protection in France or abroad

- Or document stating temporary protection in France or abroad.

Programme
directed
study/practical
class

directed practical L ecture/directed L ecture/practical

Subjects ECTS Semester Lecture study  class study class

Innovation
dans les 3 Annualisé 21

organisations

Charger le détall

Consommateur

et société 3 Annualisé 21
numerique

Charger le détall

Fondamentaux

du marketing 3 Annualisé 21
digital et 1A

Charger le détall

Stratégie de
—q—m;ié‘r?i 3 Annudisé 21
produits

Charger le détall

I nnovation

dansla

distribution, e- 3 Annualisé 21
retail et

relation client

Charger le détall
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http://www.universite-paris-saclay.fr/en/node/964275/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964276/course-detail-ajax
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Subjects

Stratégie de
contenu,
créativité et 3
communication
enligne

Charger le détall

Subjects

Propriété 3
industrielle

Charger le détall
Eco-

conception et 3
responsabilités
du marketing

Charger le détall
Techniques de
créativité et
design
thinking

3

Charger le détall
Lancement de
nouveaux

produits et 3

gestion de
crise

Charger le détail

Subjects

Dével oppement
personnel

3

Charger le détall

Méthodologie 5
de mémoire

Charger le détall
TOEIC 2

Charger le détall

ECTS Semester Lecture

ECTS Semester Lecture

ECTS Semester Lecture

directed
study/practical
class

directed practical L ecture/directed L ecture/practical
study class study class

Annualisé 21

directed  «
study/practical
class

directed practical L ecture/directed L ecture/practical
study class study class

Annualisé 21

Annualisé 21

Annualisé 21

Annualisé 21

directed
study/practical
class

directed practical Lecture/directed L ecture/practical
study class study class

Annualisé 21

Annualisé 21

Annualisé 21


http://www.universite-paris-saclay.fr/en/node/964279/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964280/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964281/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964282/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964283/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964284/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964285/course-detail-ajax
http://www.universite-paris-saclay.fr/en/node/964286/course-detail-ajax

directed

directed practical Lecture/directed L ecture/practical study/practical

Subjects ECTS Semester Lecture sudy  class study class

class
UE libre 2 Annualisé 21
Charger le détall
. . . , directed d
Subjects ECTS Semester Lectured'reCted practical Lecture/directed L ecture/practical study/practical |
study class study class
class
49_Methodplo €3 Annualisé 21
qualitative
Charger le détall
Data Science 3 Annualisé 21
Charger le détall
. . . : directed  dit
Subjects ECTS Semester Lectured'reCted practical Lecture/directed L ecture/practical study/practical le
study  class study class class c

Grand Oral 5 Annualisé 21

Charger le détall

Observatoire
Innovation 3 Annualisé 28

responsable

Charger le détall

Challenge —, \ halisé 35
Innovation

Charger le détall

Teaching L ocation(s)

FONTENAY AUX ROSES

Contact

Florence DURIEUX

Lydiane NABEC

http://www.universite-paris-saclay.fr/formation/master/marketing-vente/m2-marketing-de-linnovation-mi
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